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Internships in General Business (BADM 491), International Business** (BADM 492), Entrepreneurship (ENTR 491), Management (MGMT 491),  Marketing (MKTG 491), and MBA (BADM 694)
Section 001 3.0 credit hours

College of Business Administration

Winthrop University

Fall 2016
http://faculty.winthrop.edu/robbinsk/

Contact:

Instructor: Keith Robbins, Ph.D., Chair Department of Management and Marketing, Professor of Management

Office:     429 Thurmond Building
Phone:      323-2699
E-Mail: 
RobbinsK@Winthrop.Edu

Hours:


Class hours:  Section 001: T 6:30-7:45 as necessary.

Office hours: 
9:15-11:45 T, Th



9-Noon W

Prerequisites:


BADM 492: Junior status. Minimum 2.5 cumulative GPA. Completion of MGMT 325 and one additional management option course.

ENTR 491: Junior status.  Minimum 2.5 cumulative GPA.  Completion of BADM 371 and one additional entrepreneurship option course.

MKTG 491: Junior status.  Minimum 2.5 cumulative GPA.  Completion of MKTG 381 and one additional marketing option course.

MGMT 491: Junior /status.  Minimum 2.5 cumulative GPA.  Completion of MGMT 325 and one additional management option course.

BADM 694: 3.0 GPA and permission of the internship coordinator/instructor.

Topics Covered/Course Content: 
Through the learning experience provided by the internship course, the student is expected to:

1. Learn through a practical experience within the option

2. Apply concepts, principles, theories and skills acquired in the classroom to practical situation

3. Assess his/her individual strengths and weaknesses in relation to performance and career goals and strengthen professional and interpersonal skills

4. Develop an appreciation for relevant issues in organizations

Course Requirements/Required Text: 

None.


Grading System: Grade Components and Associated Weights

Internship Journal

20%

Final Term Paper


40%

Employer/Instructor Evaluation
40%
**
Global Learning Initiative (GLI): This course participates in the Global Learning Initiative by its very nature. The Winthrop Cultural Events Calendar, http://www2.winthrop.edu/culturalevents/calendar.htm, identifies cultural events that are related to the Global Learning Initiative.

Site Visit: During the semester, your Instructor will schedule at least one site visit.  During this visit, the Instructor will have an opportunity to discuss your learning with you and your supervisor. This will provide an additional opportunity for evaluation for the intern and the internship employer.
Final Presentation: The class will meet for the final presentations at  6:30 pm on Tuesday, November 29th or by appointment.  

Weekly Learning Journal:  Your journal is due every Wednesday for the previous week.  The journal should be sent by email weekly.

Internship Progress Report:  Intern and employer should complete and sign progress reports.  Reports should be turned into the instructor on the dates assigned in the class schedule. These progress reports may be sent via U.S. mail or e-mail.

Time Sheets:  Time sheets are due every other week.  They must have supervisor initial sheet on a weekly basis. Time sheets may be sent via U.S. mail or e-mail.

Final Term Paper:  The final term paper is described in the Internship Handbook distributed to students enrolled in the course.

Grade Scale:

BADM 694 
BADM 491, BADM 492, ENTR 491, MGMT 491, MKTG 491


	90.00%-100%
	A
	70.00%-100%
	S

	80.00%-89.99%
	B
	Below 70.00%
	U

	70.00%-79.99%
	C

	Below 70.00%
	F

	
	


Grades will be based on the above scale.  I do not use plus/minus.  Also, note that Winthrop University policy does not allow faculty members to provide grade information over the telephone or via email. Please do not call or email requesting grade information.  Your final grades will be turned in according to the University’s schedule and will be available to you shortly afterward.

Attendance: 
The internship class will not typically meet in the classroom with the exception of the presentation of the final paper.
NOTE: The last day to withdraw from a Fall course is Friday, October 21st.  No class withdrawals will be permitted after this date. 

Students with Disabilities Policy:
Winthrop University is dedicated to providing access to education.  If you have a disability and need classroom accommodations, please contact Gena Smith, Coordinator, Services for Students with Disabilities, at 803-323-3290, as soon as possible.  Once you have your Professor Notification Form, please tell me so that I am aware of your accommodations prior to the first exam.

Student Code of Conduct:
As noted in Winthrop University’s Student Code of Conduct: “Responsibility for good conduct rests with students as adult individuals.”  The policy on student academic misconduct is outline in the Student Conduct Code Academic misconduct Policy in the Student Handbook online at  http://www2.winthrop.edu/studentaffairs/handbook/StudentHandbook/pdf 
 
Please note that students are expected to be familiar with the University policy on academic dishonesty which is readily available in the Winthrop University Catalog.  Any infringement of the academic dishonesty policy is a serious concern and will be dealt with accordingly by this instructor.  Such infringement may result in the student being assigned a grade of "F" for the course, or more severe action may be taken.  Such infringement will also be reported to the Office of the Vice President for Student Life as outlined in the University Policy.

College of Business Administration expectations regarding professionalism in the classroom extends to the internship worksite: The College of Business Administration is a professional organization with a well-defined and widely disseminated mission of student development. Accordingly, each class represents a gathering of professionals and professionals-in-training.  The instructor’s job as a professional is to deliver quality instruction in each class, to start and end each class on time, to be responsive to student perspectives, issues and questions, and to treat each student respectfully.  The student’s job, as a professional-in-training is to be prepared for class, to be on time, to attend all classes, and to be respectful of others in the classroom. 
In addition to these specific course objectives, the course activities have been structured to aid students in their progress towards developing the following competencies.

1. Understand the changing political, legal, social, regulatory, technological, demographic, and physical environments of marketing communication

2. Master skills and develop expertise in the areas of your career choice

3. Effectively communicate orally and in writing

4. Organize information, draw and support conclusions

5. Understand and appreciate the impact of demographic and cultural diversity within the workforce

6. Appreciate the necessity for life long learning
7. Develop strategies to accomplish goals

Assessment Responsibility-Student learning outcomes: 

1.  
PROBLEM SOLVING – Students will be able to demonstrate rational decision making using quantitative tools, strategies, and data.

2. 
CRITICAL THINKING – Students will be able to demonstrate critical thinking strategies by applying solutions to unstructured problems.

3.  
ETHICS – Students will be able to demonstrate the use of an ethical framework in recognizing and explaining the consequences of business decisions.

4.  
COMMUNICATIONS – Students will be able to demonstrate persuasive communication skills by:


a.  preparing and delivering a professional presentation on a business topic


b.  researching, organizing, and writing an effective document in a professional manner.

5.  
LEADERSHIP – Student will be able to demonstrate the ability to lead in group and organizational situations.

Assessment:
Please note that there are College of Business Assessment requirements for this course.  Internship work is evaluated by the internship supervisor at the work site organization. Each internship supervisor provides a comprehensive final evaluation using an evaluation instrument that contains both scale items and open ended questions regarding the interns level of proficiency in demonstrating the learning outcomes set forth in the preceding section.
Tentative Class Schedule

	Date
	Class Dates & Activities
	Paperwork Due

	8/23
	Establishment of e-mail contact. E-mail distribution of the syllabus, handbook, deliverables schedule and contact sheet. 
	

	8/30
	
	E-mail Learning Journal

(include all weeks up until this date on separate forms)

Other paperwork as outlined in Handbook. 



	9/06
	
	E-Mail Learning Journal

Measurable Learning Objectives

Time Sheet #1

	9/13
	
	E-Mail Learning Journal

	9/20
	
	E-Mail Learning Journal

	9/27
	Schedule individual meeting with instructor in his office sometime during this week to discuss students’ progress and/or problems in the internship.  Discussion of how students are applying principles and concepts learned in prior marketing/management/business coursework.  

Set up site visit.
	E-Mail Learning Journal

Progress Report #1

Time Sheet #2

	10/04
	
	E-Mail Learning Journal

	10/11
	
	E-Mail Learning Journal

	10/18
	
	E-Mail Learning Journal

	10/25
	
	E-Mail Learning Journal

	11/01
	
	E-Mail Learning Journal



	11/08
	Schedule individual meeting during this week to discuss students’ progress and/or problems in the internship.  Discussion of how students are applying principles and concepts learned in prior marketing/management/business coursework.  
	E-Mail Learning Journal

Progress Report #2

Time Sheet #3

	11/15
	
	 E-Mail Learning Journal

	11/22
	
	 E-Mail Learning Journal 

	11/29
 
	Presentations: Based on Term Paper

Submission of Term Projects
	Time Sheet #4

Student Final Evaluation

Employer Evaluation


Final Exam/Presentation
Tuesday  11/29 
6:30 PM or by Appointment Instructor
Syllabus change policy:

The tentative course calendar is a working document that may change with the needs of the

students or the impact of external factors.  The rest of the syllabus and particularly the 

grading policy will not change.

