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CITY OF ROCK HILL: PUBLIC WORKS DEPARTMENT 
Professor Robbins,

I wanted to thank you for visiting with Elizabeth Morgan and myself on Tuesday.  We do look forward to a continuing partnership in  the future.

Respectfully,

Bobby Banks, PE, Director

Public Works Department

City of Rock Hill

349 Columbia Avenue

Post Office Box 11706

Rock Hill, SC 29731-1706

Phone: (803) 326-3820

Fax: (803) 325-2526

CHIP GANASSI RACING


From: Camille King [mailto:cking@ganassi.com]
Sent: Fri 3/21/2008 9:00 AM
To: Walker, Nell H
Subject: Internship at Chip Ganassi Racing
Nell,
 I am the recruiter at Chip Ganassi Racing.  We are a professional auto racing team competing in multiple series.  You can learn more about our team by visiting our website: www.chipganassiracing.com.  I believe we met previously at a career fair on campus at UNCC.
 We have a few internship opportunities this summer.  I wanted to touch base with you to highlight the opportunities and request any recommendations you may have from your integrated marketing program.
 The first opportunity is in our Marketing Dept.  The intern in this department will focus largely on three areas:
1. Competitive analysis of team assets and branding – the intern will be involved in researching and analyzing how teams position their brand to the industry, fans and sponsors.  
2. Website development – the intern will focus on connecting our website with our brand and making recommendations on how to provide a relevant, fan-friendly user interface. 

3. Team events – the intern will assist in planning and executing team events that target fans. 

 

We are interested in considering students entering their junior or senior year in an undergraduate program, or currently enrolled in an MBA program.  Students who have worked for a larger organization that has a consumer or trade-facing brand would be helpful.  Website functionality and/or design experience would also be very useful.  The proposed days/hours would be 5 days per week, approximately 40 hours.  
The second opportunity is in our Merchandising/Licensing Dept.  The intern in this department will be involved in the licensing process to include application process/filing, sample processing, pre-production and introductory samples, along with other misc. duties.  The intern will have the opportunity to learn about the licensed product industry, the life cycle of licensed products, as well as contract negotiation.  We are looking for students pursuing a business degree with a concentration in finance, accounting or marketing; undergraduate students entering their junior or senior year, or students currently enrolled in an MBA program.  The student should have strong math skills, advanced Excel skills and an attention detail.  Retail experience is also a plus.  The proposed days/hours would be 3 days per week, 4 to 5 hours per day.
 Both are unpaid internships; however, we are happy to work with the student and school to qualify the opportunity for course credit.  The internships are targeted to begin May 12th and end August 1st.
 
Please feel free to contact me directly with any questions, or have any recommended students contact me directly as well.  If you are not the appropriate contact for this program, please feel free to forward this along to others as needed.  
 Thank you for your assistance in advance!
 Thanks,
Camille King
Human Resources
Chip Ganassi Racing with Felix Sabates
8500 Westmoreland Drive
Concord, NC 28037
Office: (704) 662-9642 ext 1132
Cell: (704) 995-9854
Fax: (704) 235-1165
cking@ganassi.com
www.chipganassiracing.com
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TEAM BUILDERS INTERN JOB DESCRIPTION 

MARKETING INTERN, IRWIN ACCESSORIES DIVISION
Position Description

The IRWIN Accessories division of Newell Rubbermaid is looking for summer engineering interns for 2008 to work in our Marketing Group at our Huntersville, NC location. This internship is a great opportunity to obtain practical experience working with consumer/professional products in the tool and paint applicator industry.  The intern will be exposed to various aspects of marketing including graphics, packaging and product analysis. This will be a paid internship ($12/hr) and will be full time (40hrs/wk) during the summer.
Key Accountabilities Include
Projects as assigned by the Marketing Manager.  Examples may include the following:
· Professional end user research
· Competitive research and pricing analysis
· Packaging and merchandising research
· Compilation of research and analysis into presentation form
Skills of the Ideal Candidate Include

· Demonstration of leadership through classroom, work or extracurricular activities

· Currently an Engineering Student (Mechanical concentration preferred)
· Strong Communication Skills
· Ability to multi-task, focusing on a range of projects
· Ability to work with different functional areas (Product/Channel Marketing, Engineering, Marketing Communications)
· Proficiency in Microsoft Word, Excel and Power Point

About IRWIN

IRWIN is a division of Newell Rubbermaid Inc. Newell Rubbermaid is a global marketer of consumer products with a powerful brand family that touches people everyday in everything they do. From hardware to storage to cookware, they are products that are useful, well made, and consumer focused. It's our people that make it all possible. Their passion for innovation and dedication to the values of our organization impact our business everyday to produce positive results and competitive rewards for their contributions.

www.IRWIN.com
lance: Summer Marketing INNOVATION Intern 

Company

Lance, Inc. (www.lance.com; NYSE: LNCE) produces single-serve, multi-pack, and family-sized packages of bakery products and sweet and savory snack foods, including cookies, crackers, nuts, and potato chips. Its products are sold primarily under the Lance, Cape Cod, and Tom's brand names at food retailers; mass merchandisers; and convenience, club, and discount stores; as well as to foodservice operators. Lance also produces private-label and branded-label snacks for other manufacturers. Some 70 descendants of founder Philip Lance own approximately 23% of Lance. Located in Charlotte, NC the company has 1,500 sales routes in 25 US states; this distribution system accounts for about 47% of company revenue.  Total 2006 revenue was $780MM.
Streamlining operations, Lance closed its California production plant in 2005 and its Tennessee plant in 2006. Its current operations consist of principal manufacturing facilities in Charlotte, North Carolina and elsewhere in North America.  The $40 million acquisition of Tom's Foods in 2005 added four new bakery and potato chip manufacturing plants to the company's operations. Lance manufactures about 90% of its products; the remainder is purchased for resale.  In order to concentrate on more profitable operations, in 2006 Lance announced the phasing out of its (company-owned) vending-machine sales (with 15,000 locations).

In order to improve the global reach of its brands, Lance is pursuing several strategies including:


· Build superior consumer brand value – Delivering the right bundle of consumer benefits at the right price compared to the competition by delighting consumers with Lance’s brands, anticipating their needs, creating innovative product and packaging ideas, provide consistent quality and helpful services, and spending on marketing to enhance brand value.

· Build shopper demand through superior customer collaboration – Enhancing the relationships that Lance has with their trade partners to achieve success as Lance creates world-class customer marketing initiatives.

· Transform the portfolio – Accelerating the shift in the product portfolio to better align with key consumer and customer trends and the fastest-growing sales channels and demographic groups. 

· Drive out costs and assets – Creating a leaner cost structure and making better use of assets to generate savings to reinvest in brand-building. 

As Lance has sought to unify efforts across geographies, it has become more apparent that innovation excellence needs to be strengthened across platforms and categories.  As a result of these strategies and senior management’s belief that an infusion of outside talent will help propel the business significantly, Lance seeks a Director, Innovation.  
Responsibilities

Reporting into the Director of Innovation, this candidate will play a strategic role in driving the strategy of a newly acquired brand.  This candidate will be responsible for developing a recommendation to the senior marketing team on how Lance can significantly grow this brand .  The candidate must work with internal stakeholders to develop and refine the consumer insight, brand positioning, and brand essence of the newly acquired brand.  The candidate will work closely with the marketing team, sales, operations, research and development, finance, procurement and others in  understanding this new brand.

Specifically, the successful candidate will:

· Develop a “State of the business” overview illustrating trends, size of business, segments for the brand and the core category.  Include key competitive reviews, key issues/key opportunities etc  

· Develop a strategic recommendation and plan of how to significantly grow the brand over the next 3 years.  This will include estimating the potential size of the brand, which channels it should be sold in, and what the communication strategy for the brand would be.
· Develop/refine the consumer insight, positioning, and essence of the brand

· Assist in the development, testing and commercialization of innovation initiatives on Cape Cod and Lance Sandwich Crackers brands.
Qualifications

The ideal candidate will be an MBA student in between their first and second year with a passion for marketing and interest in the CPG field.  Ideally the candidate will have had exposure to brand positioning and product launch.  The candidate must have a strong grade point average and be recognized as a leader within the program.
Additional competencies we seek include:   
· Leadership Skills: The successful candidate must have strong leadership skills and must be able to create and articulate a vision.  He/she must feel at ease presenting to senior management teams.

· Critical Thinking Skills:  The successful candidate will use sound analysis to develop business recommendations.  He/she will be comfortable distilling research to make a recommendation supported with strong facts.

· Innovative Thinker: This person will enjoy thinking about the big picture and how business could go to market differently.  He/she will be able to creatively look at problems and find innovative solutions.

· Project Management Skills:  This person will have excellent time and project management skills.  The candidate must be highly motivated to stay on track and keep the project pushing on under tight timelines and limited resources.

· Cultural Acuity and Relationship Building:  This person will be a strong team player who works effectively across different groups of people, builds trust and respect and sustains relationships across all functions and levels in an organization.  He/she will be a good listener, strong communicator and connect easily with others.  

Compensation

This will be a paid internship at $12/hour for 8-10 weeks.
Contact Information

Amie Guy at 704-557-8107

aguy@lance.com

NUCOR STEEL: MARKET ANALYST POSITION

Keith, 

We are looking for an intern for our Charlotte office, and would like to have this role filled by the summer. This student would play a similar role to what Andy and I did. I know you are very busy, but if you have an hour or so, I would like to meet with you to discuss what we are looking for in this intern. Please give me a call if you think this is a role Winthrop could help us fill, again. So far, Winthrop is two for two on job placement at Nucor Steel. Personally, I am very proud to be part of both sides, and I know Nucor has been pleased with Winthrop, as well.  

Please feel free to contact me by email at janet.shaver@nucor.com or by phone at 704-943-7031. 

Kindest Regards,     

Janet Shaver
Market Analyst
Nucor Corporation
Phone:  704-943-7031
Fax:     704-943-7028
 

PRIVILEGED & CONFIDENTIAL. This e-mail communication is for the sole use of the intended recipient(s). It contains information that is privileged, confidential or otherwise legally protected. If you have received this e-mail in error, please notify the sender immediately and destroy all copies of this e-mail. You are strictly prohibited from any review, disclosure, copying or other use of this e-mail for any other purpose. Thank you for our assistance.


COMER INDUSTRIES : FASTENERS DIVISION INTERN

Bill Hamilton -  General Manager

 

Vimi Fasteners division of Comer Industries
12730 Virkler Drive
Charlotte, NC 28273
 

PH: (704) 588-8400
F :   (704) 588-2222
Cell: (704) 904-7001
 "All experience is an arch to build upon"  Henry Adams
 www.vimifasteners.com
 

"This message may contain confidential and/ or proprietary information, and is intended for the person/entity to whom it was originally addressed. Any use by others is strictly prohibited."
YORK COUNTY, SOUTH CAROLINA: INTERNSHIPS  AT THE CULTURE AND HERITAGE MUSEUMS
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INTERNSHIPS  AT THE CULTURE AND HERITAGE MUSEUMS

YORK COUNTY, SOUTH CAROLINA

SUMMER-FALL 2008

EDUCATION & INTERPRETATION: Responsible for creation and presentation of programs for students and visitors of all ages and interests, portray the life-ways and customs of the 18th and 19th centuries in the SC backcountry, provide interpretation of exhibits and collections. 

· Education Intern (Museum of York County)  Reporting to the School Programs Specialist, intern will assist in a variety of projects which will include creation of a school program for children in K-12 on the Catawba River and its impact on the geographic area through which it flows by focusing aspects of life along the river such as flora and fauna, transportation, industry, local population, etc., and developing support materials. Candidates should have a background in education, science, or history, have strong computer, research, and written communication skills, and be able to work independently. Time commitment: Flexible; ten to fifteen hours a week.
· Historic Farm Intern (Historic Brattonsville) Reporting to the Historic Farmer, intern will assist with all aspects of maintaining an historic farm including garden and field crop production, maintenance of small-scale heritage breeds production, farm equipment maintenance and repair, as well as interpreting historic farming to summer camps, school groups, and the walk in visitor.  Candidates should have a background in history, museum studies, or agriculture, a keen interest in historic interpretation, the ability to work outdoors in a wide variety of conditions, the ability to interact with the public and work independently.  Time commitment: fifteen to twenty hours a week. 
· Interpretive Facilitation Intern – Fall 2008 (Historic Brattonsville) Reporting to the Interpretation Manager, intern will help with creation and execution of acting workshops, audition, selection, rehearsal process, and performance of interpretive scenarios at Christmas Candlelight Tours.  Duties include assisting with auditions, selection, and rehearsals for historic scenarios; maintaining set dressing and prop availability during rehearsals and performances; acting as stage manager during the event in early December. Candidates must be highly organized, have excellent communication skills, be able to work independently. Background in history, public history, theater, or performing arts helpful. Time commitment: twelve to fifteen hours a week with flexible hours.
EXHIBITS: Involved in stages of exhibit production: planning, design, fabrication, installation, and maintenance of exhibits at all three CHM sites. Subjects include art, art history, science, history, archaeology, anthropology, or a combination.

· Exhibition Project Intern (Museum of York County) Reporting to the Exhibitions Manager, intern will assist with production and installation of new exhibit components and educational program support materials.  Candidates must be available weekdays, have an interest in learning museum exhibit techniques, have a flexible schedule and the ability to work independently. Artistic talent, set design experience, skill with tools, and knowledge of construction techniques are helpful but not required. Time commitment is flexible, preferably ten to twenty hours a week. 
· Exhibit Research Intern (Museum of York County)  Reporting to the Exhibitions Manager, intern will document and inventory local resources of information, photographs, and artifacts related to history of the Museum of York County to inform planning for the Heritage Gallery at the future Museum of Life and the Environment.  Duties will include organizing files, cataloging information, creating an inventory of resources, and creating a finding aid using MS Excel. Intern will conduct research at local educational institutions and libraries, community service agencies, newspaper archives, and with individuals as assigned.  Candidates should be interested in history, have working knowledge of computers, scanners and digital cameras, have strong organizational skills, show attention to detail, and be able to work independently. Time commitment: flexible, ten to twelve hours a week. 
HUMAN RESOURCES: Our Human Resources Interns will spend ten to twelve weeks gaining real-world experience working as a part of the Human Resources team. These positions are for motivated students desiring a significant challenge and seeking to accelerate their careers. 

· HR Generalist Intern (Museum of York County) Reporting to the Director of Human Resources, intern will engage strategic cross-functional activities including revising and administering our annual Employee Satisfaction Survey (ESS), tracking and reporting the results, team building, updating the employment section of the website, conducting new employee orientation as needed, researching current employment law and updating organizational forms, policies and handbooks as needed. Applicants should be hard working, enthusiastic, and resourceful seniors or graduate students in any of the following majors: HR Management, Business Management (HR Concentration), Industrial/Organization Psychology. Other requirements include minimum 3.0 GPA, Windows/Office XP/Internet computing skills, and prior business/office experience. The ideal candidate should possess outstanding written and verbal communication skills and excellent interpersonal and organizational abilities. Must be able to juggle multiple projects, meet deadlines and be highly motivated and flexible with a positive attitude. Minimum of 2-3 days/week, flexible hours are available. 
MARKETING: Promotes the CHM and its programs through marketing, advertising and public relations.

· Public Relations Intern (Museum of York County) Reporting to the Public Relations Coordinator, intern will provide support within the Marketing Department by creating a photographic record of CHM events and by digitizing and cataloging department slide collection. Must have access to computer with flatbed scanning, slide scanning and photography software capabilities; background in art history, journalism, arts or museum administration, or related field; excellent photography skills, attention to detail, and a high level of competency with camera, computer and photography software.  Time commitment: ten to fifteen hours a week with flexible hours.
MUSEUM COLLECTIONS: Collections include historic structures, decorative and fine arts, furniture, quilts, collections of African and Native American artifacts, and specimen collections including taxidermy mounts. Collections and artifacts are preserved, cataloged, housed and inventoried for use by scholars and the public. 

· Archives Intern (Historical Center – McCelvey Center)  Reporting to the Archivist, intern will assist in protecting and preserving historical documents and photographs and making them available for public use by placing documents in acid free folders, organizing collections of maps, news clippings, rare books, creating box lists and finding aids, indexing wills and court books, and identifying and processing photographs. Candidates should have a love of history and primary source material and enjoy detailed work. Time commitment: flexible; ten to fifteen hours a week.                                                                                                                                    

· Search Room Intern (Historical Center – McCelvey Center) Reporting to the Archivist, intern will assist in answering research questions and in running search room. Duties to include assistance with research projects and walk-in requests for genealogical/family history information, answering phone and email requests for information, re-shelving, filing, making copies for users with a goal of providing excellent service and timely answers to requests for assistance and information. Candidates should have an interest in historical research, the ability to work independently, be detail-oriented. Library research skills helpful. Time commitment: flexible; minimum eight hours a week. 

· Specimen Preparer (Museum of York County) Reporting to the Curator of Natural History, intern will assist in the creation of study specimens using skins of frozen birds and mammals by removing skin, inserting stuffing, and sewing up skin with the ultimate goal of developing a comprehensive collection of study specimens representing native species. Candidates should be upperclassmen or graduate students majoring in Biology, have a minimum GPA of 3.0, and be available during regular business hours. Time commitment: flexible; ten to fifteen hours a week. 

RESEARCH: The Archives and Library house a large collection of original documents and scholarly publications on topics related to the CHM mission and genealogical reference material. Serves scholars, students, and visitors doing genealogical research.
· Research Intern (Historical Center – McCelvey Center) Reporting to the Historian, intern will conduct background research on projects related to the history of York County and the Carolina piedmont using microfilm, newspapers and books, copy primary source material and records, and will organize results of research into outline using MS Word or Excel. Candidates should be interested in local history, have research, computer and organizational skills, be detail-oriented and able to work independently. Time commitment: flexible; ten to fifteen hours a week.

· Revolutionary War Institute (Historical Center – McCelvey Center) Reporting to the Historian, intern will assist in organizing files and cataloging information for Southern Revolutionary War Institute. Duties will include organizing filing system for Revolutionary War research data, creating a finding aid using MS Excel and creating an annotated Revolutionary War bibliography. Candidates should be interested in history, have computer and organizational skills, be able to work independently and pay attention to detail. Time commitment: flexible; ten to fifteen hours a week.ten to fifteen hours a week.

SUPPORT SERVICES:  Responsible for the cleaning, repair and maintenance of all buildings, setting up for special events and for grounds keeping at our three sites.
· Landscape Project Intern: (Historic Brattonsville) Reporting to the Property Manager, intern will create a a plan to divert rainwater and prevent erosion around historic structures and trails, capturing water for use on historic farm or landscaping at Historic Brattonsville.  Candidate should have a background in civil engineering or landscape design and the ability to work independently. Time commitment: flexible; twelve to fifteen hours a week.
VISITOR SERVICES: Performs admissions function at the museums.  Ensures that visitors feel welcome, are properly oriented to the museum and generally assists in any way possible. Answers phone inquiries, gives directions to the site, and creates statistical reports. Promotes membership and upcoming events.

· Data Analysis Intern (Historic Brattonsville) Reporting to the Visitor Services Manager, intern will analyze existing visitation data at each of the three sites of the Culture and Heritage Museums to discover the ebb and flow of visitors by season, day of the week and time of day and create a needs assessment for staffing for each site based on the results of analysis.  Candidates should have a background in business, statistics, or math, be proficient with MS Excel, and be detailed oriented and able to work independently.  Time commitment: Flexible; ten to fifteen hours a week.

FOR MORE INFORMATION CONTACT:


Betty Caughman, Volunteer Development Manager 803-684-2327x107 �HYPERLINK "mailto:betcaughman@chmuseums.org"�betcaughman@chmuseums.org�


Or visit our website: www.chmuseums.org/interns



































