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Journal Articles:   

Cara Peters and Charles Bodkin (2007), “An Exploratory Investigation of Problematic Online Auction Behaviors: Experiences of e-Bay Users,” Journal of Retailing and Consumer Services (lead article; volume 14, number 1, p. 1-16).


Candice R. Hollenbeck, Cara Peters, and George Zinkhan (2006), “Online Gift Giving: A Community Paradigm” Psychology and Marketing (volume 23, number 7, p. 573-596).

Jane Boyd Thomas and Cara Peters (2006), “The Underground Mall: An Investigation of Factors Influencing Gray Market Consumption,” International Journal of Retail and Distribution Management (lead article; volume 34, number 2, pp. 106-120).
Jeremy Shelton and Cara Peters (2006), “Actions Speak As Loud As Products: Disposition as a Self-Perceptive Method of Identity Incorporation,” Consumption, Markets and Culture (volume 9, number 3, pp. 207-233).

Thomas W. Leigh, Cara Peters, and Jeremy Shelton (2006), "The Consumer Quest for Authenticity," Journal of the Academy of Marketing Science (lead article; volume 34, number 4, p. 481-493).

Cara Peters and Marilyn Okleshen, “Sharpening Marketing Communications: Knifeauctions.net,” Annual Advances in Business Cases (ISBN 0-9778301-1-Xpp. 349-379).
Caroline Graham Austin, Christopher R. Plouffe, and Cara Peters (2005), “Anti-commercial Consumer Rebellion: Conceptualisation and Measurement,” Journal of Targeting, Measurement, and Analysis for Marketing, (volume 14, number 1, pp. 62-78).

Cara Peters and Candice R. Hollenbeck (2005), "A Behavioral Model of Brand Community Member Involvement: A Conceptual Framework and Empirical Results," Journal of Customer Behaviour (volume 4, number 3, pp. 385-424).


Mary Martin and Cara Peters (2005), “Exploring Adolescent Girls’ Identification of Beauty Types through Consumer Collages,” Journal of Fashion Marketing and Management, (volume 9, number 4, pp. 391-406).
Mary Martin, David Bradbard, and Cara Peters (2005), “Customer Decision Support Systems: Online Tools for Consumer Decision Making,” Journal of E-Business, (volume 5, number 1, June, pp. 34-56).

Cara Peters and Marilyn Okleshen (2005), "A Perishable Coup D'etat: Webvan and the Online Grocery Industry," Business Case Journal, (volume 12, number 2, winter, pp. 13-42).


Cara Peters, David Bradbard, and Mary Martin (2005), "Customer Decision Support 
Systems: Resources for Student Decision Making," Journal of Educators Online, 
(volume 2, number 2, July, pp. 1-29).

Moutusi Maity and Cara Peters (2005), "A Primer for the Use of Internet Marketing 

Tools: The Value of Usability Studies," Interactive Marketing, (volume 6, number 3, pp. 232-245).

Jaya Halepte, Jan Hathcote, and Cara Peters (2005), "A Qualitative Study of 

Variables Impacting Micromarketing Merchandising in the Apparel Retail Industry," 
Journal of Fashion Marketing and Management, (volume 9, number 1, pp. 71-82).

Christie Amato, Cara Peters, and Alan Shao (2005), "An Exploratory Investigation into NASCAR Fan Culture," Sports Marketing Quarterly, (lead article; volume 14, number 2, pp. 71-83). 
Margy Conchar, George Zinkhan, Cara Peters, and Sergio Olivera (2004), “An Integrated Framework for the Conceptualization of Perceived Risk in Consumer Behavior,” Journal of the Academy of Marketing Science, (volume 32, number 4, October, pp. 418-436).

Cara Peters, Jeremy Shelton, and Praveen Sharma (2004), “An Investigation of Factors that Influence the Consumption of Dietary Supplements,” Health Marketing Quarterly, (volume 21, number 1/2, June, pp. 113-135).

Cara Peters (2004), “Using Vocabularies of Motives to Facilitate Relationship 

Marketing: The Context of the Winnebago Itasca Travelers Club,” Journal of 
Vacation Marketing, (volume 10, number 3, June, pp. 209-222).
Cara Peters and Marilyn Okleshen (2003), “Byte Masters and the Launch of Contact Master II: Using Marketing Research to Take a Bite Out of the CRM Industry,” Annual Advances in Business Cases, (ISBN 0-9746643-8-3, pp. 93-109).

Cara Peters and Marilyn Okleshen (2003), “The Rise and Fall of Pets.com:  Because Pets Can’t Drive,” Business Case Journal, (lead article; volume 10, number 2, winter, pp. 1-15). 

George Zinkhan, Hyokjin Kwak, Michelle Morrison, and Cara Lee Okleshen Peters (2003), “Web-based Chatting: Consumer Communication in Cyberspace,” Journal of Consumer Psychology, (volume 13, numbers 1 & 2, pp. 17-27).  

Okleshen Peters, Cara Lee and Craig Enders (2002), “A Primer for the Estimation of Structural Equation Models in the Presence of Missing Data,” Journal of Targeting, Measurement, and Analysis for Marketing, (volume 11, number 1, pp. 81-95).
Okleshen, Cara, Stacey Baker, and Robert Mittelstaedt (2001), “Santa Claus Does More Than Deliver Toys: Advertising’s Commercialization of the Collective Memory of Americans,” Journal of Consumption, Markets, and Culture, (lead article; volume 4, number 3, pp. 207-240).
Okleshen, Cara and Marilyn Okleshen (2001), “Putting the Frosting on Cheerios,” The International Journal of Case Studies and Research, (volume 6, number 1, pp. 79-92).
Manuscripts Under Review:


Nancy Baumgarten, George Zinkhan, and Cara Peters, "The Nutrition Labeling and 
Education Act: Are the FDA Goals Behind the Legislation Being Met in the 
Marketplace?" Health Marketing Quarterly (under review).


Cara Peters and Christie Amato, "Toward an Understanding of Consumers' 
Perceptions of Wireless Advertising," Journal of Advertising (under review).

Charles Bodkin, Christie Amato, and Cara Peters, “The Role of Drama in Escalating Customer Commitment,” Journal of Business Research  (under review).

Cara Peters and Marilyn Okleshen, “Fighting Off the Competition:  

Match.Com and the Online Dating Industry,” Annual Advances in Business Cases (under review). 

Cara Peters, Jane Boyd Thomas, and Holly Tolson, “An Exploratory Study of Cause-Related Retailing,” International Journal of Retail and Distribution Management (under review).

George Zinkhan, Denise E. DeLorme, Cara Peters, Richard T. Watson, “Information Sources And Government Research: Ethical Conflicts And Solutions,” Public Integrity (under review).
Publications in Books:

Okleshen, Cara (2005), “Cultural Differences Doom a Seemingly Perfect Alliance Between Corning and Vitro” International Management: Culture Strategy and Behavior, 6th edition, Richard Hodgetts, Fred Luthans and Jonathan Doh, New York:  McGraw Hill.  
Okleshen, Cara (2002), “Cultural Differences Doom a Seemingly Perfect Alliance Between Corning and Vitro” International Management: Culture Strategy and Behavior, 5th edition, Richard Hodgetts and Fred Luthans, New York:  McGraw Hill.  
Okleshen, Cara (1999), “Cultural Differences Doom a Seemingly Perfect Alliance Between Corning and Vitro” International Management: Culture Strategy and Behavior, 4th edition, Richard Hodgetts and Fred Luthans, New York:  McGraw Hill.  
Okleshen, Cara (1997), “Cultural Differences Doom a Seemingly Perfect Alliance Between Corning and Vitro” International Management: Culture Strategy and Behavior, 3rd edition, Richard Hodgetts and Fred Luthans, New York:  McGraw Hill.  
Publications in Proceedings:


Maity, Moutusi, Cara Peters, and George Zinkhan (2003), “The Usability Study: 

Updating the Marketing Research Toolkit,” in Bruce Money and Randall Rose eds., American Marketing Association:  Enhancing Knowledge Developments in Marketing, 14, pp. 332-337. 

Sanford Grossbart, Stephanie Hughes, Cara Peters, Les Carlson, Russell 

Laczniak, and Darrel Muehling (2001), “Parents, Children and the Internet: 

Socialization Perspectives,” in Ram Krishnan and Madhu Viswanathan eds., American Marketing Association Winter Educators’ Conference, 12, pp. 379-385.  
Okleshen, Cara and Carl Witte (1999), “Social Norms and Mental Accounting 

Processes:  A Virtual Community Context,” in Peter Gordon and Bert Kellerman eds., American Marketing Association:  Enhancing Knowledge Developments in Marketing, 10, pp. 262-269.


Okleshen, Cara (1999), “The Character and Effects of Consumer and Marketer 

Generated Communities,” in the Nebraska Doctoral Symposium Proceedings, 8, 

pp. 1-42.

Okleshen, Cara and Robert Mittelstaedt (1998), “Revisiting the Replicability of Marketing Research: Reported Content and Author Cooperation Eighteen Years Later,” in Joseph Alba and J. Wesley Hutchinson eds., American Marketing Association: Reflections and Future Directions for Marketing, 9, pp. 3-10.
Okleshen, Cara and Sanford Grossbart (1997), “Usenet Groups, Virtual Community, and Consumer Behaviors,” in Dhruv Grewal and Connie Pechmann eds., Advances in Consumer Research, Association for Consumer Research, 25, pp. 276-282.

Presentations:


Cara Peters and Marilyn Okleshen (2006), “Fighting Off the Competition:  

Match.Com and the Online Dating Industry,” Society for Case Research, Fort Wayne: IN: July. 
Cara Peters, Christie Amato, and Marilyn Okleshen (2006), “The Good, the Bad and the Ugly: Young Adults’ Perceptions of Wireless Advertising,” Hawaii International Conference on Business, Honolulu: HI: May.
Cara Peters and Christie Amato (2005), "Toward an Understanding of Consumers' Perceptions of Wireless Advertising," Academy of Marketing Science Conference, Tampa, FL: May.  
Cara Peters and Marilyn Okleshen (2005), “Sharpening Marketing Communications: Knifeauctions.net,” Society for Case Research, Pocatello, ID: July.

Cara Peters and Marilyn Okleshen (2004), "A Perishable Coup D'etat: Webvan and 
the Online Grocery Industry," Society for Case Research, Kansas City, MO: July.

Cara Peters and Marilyn Okleshen (2003), “Byte Masters and the Launch of Contact Master II: Using Marketing Research to Take a Bite Out of the CRM Industry,” Society for Case Research, Fort Wayne, IN: July.

Peters, Cara and Marilyn Okleshen (2002), “The Rise and Fall of Pets.com:  Because Pets Can’t Drive,” Society for Case Research, Durango, CO: June. 

Praveen Sharma and Cara Peters (2002), “We Need Them to Strengthen Bones and Teeth and Stuff Like That: An Investigation into the Consumption of Dietary Supplements,” American Marketing Association Public Policy Conference, Atlanta, GA: May.

Peters, Cara (2001), “Perceptions of Brands,” Academy of Marketing Science Conference, San Diego, CA: May.

Okleshen, Cara, Tracy Suter, and Steven Kopp (2000), “Legal and Public Policy 

Implications of Sharing Intellectual Property in Virtual Communities,” American Marketing Association Public Policy Conference, Washington DC: June. 

Peters, Cara, Eric Arnould, and Sanford Grossbart (2000), “Understanding Vocabularies of Motives: The WIT Project,” Heretical Consumer Research Conference, Salt Lake City, UT: October.

Peters, Cara and Sanford Grossbart (2000), “The Ritual Creation of Consumption Communities,” Association for Consumer Research, Salt Lake City, UT: October.

Okleshen, Cara (1999), “Teaching E-Consumer Behavior,” Association for Consumer Research, Columbus, OH: November.

Okleshen, Cara (1999), “Experiences with Teaching E-Consumer Behavior”, Consumer Behavior Special Interest Group, AMA Summer Educator’s Conference, San Francisco, CA: August.


Okleshen, Cara, Stacey Baker, and Robert Mittelstaedt (1999), “Advertising’s 

Commercialization of Collective Memory,” Macromarketing Conference, Lincoln, NE: July.

Okleshen, Cara (1998), “Marketing, Consumption, and Community on the 


Internet,” Conference on Politics and the Media, University of Nebraska, Lincoln, 

NE: April.
Okleshen, Cara and Marilyn Okleshen (1997), “General Mills:  Counting on Frosted 

Cheerios to Catapult it into the Future,” National Association for Case Research, Kearney, NE: July.
Okleshen, Cara, Sanford Grossbart, and Patricia Kennedy (1996), “Virtual Communities:  In Search of Gemeinschaft Via Computer-Mediated Communication,” Special Session, AMA Summer Educator’s Conference, San Diego, CA: August.
Grossbart, Sanford, Cara Okleshen, and Patricia Kennedy (1996), “The Character of Interactivity in Electronic Commerce and its Macromarketing Implications,” Special Session, AMA Summer Educator’s Conference, San Diego, CA: August.



Kennedy, Patricia, Sanford Grossbart, and Cara Okleshen (1996), “A 

Theory-Based Model for Understanding the Restricted Use of New Computer 
Technology by Women,” Macromarketing Conference, San Diego, CA: August.
Other Publications:

Okleshen, Cara (1997), “Interview with Shirley Taylor and Eileen Fischer” The SCP Communicator, 34 (3), June, pp. 4, 13.

Okleshen, Cara (1997), “Interview with Lisa Penaloza and Janeen Costa” The SCP Communicator, 34 (2), March, pp. 2, 3, 7.

Okleshen, Cara (1996), “Interview with Jim McAlexander and John Schouten” The SCP Communicator, 34 (1), November, pp. 2, 3, 9.

Service to the field:


  To the field:

Member, Editorial Board, Journal of Educators Online (2005)
Member, Editorial Board, E-Service Quarterly (1999-2005)
Ad hoc reviewer, Journal of Customer Behavior (2005)

Reviewer, Annual Advances in Business Cases (2005)

Ad hoc reviewer, Journal of Advertising (2005)

Reviewer, Business Case Journal (2005)


Reviewer, Journal of the Academy of Marketing Science (2003-2005)


Reviewer, Marketing and Public Policy Conference (2005)


Reviewer, Academy of Marketing Science Conference (2005)
Ad hoc reviewer, Journal of Advertising (2004)

Ad hoc reviewer, International Journal of Internet Marketing and Advertising (2002-

  2003)


Ad hoc reviewer, Journal of Contemporary Ethnography (2001-2002)


Ad hoc reviewer, Journal of Consumer Research (1999-2000)


Ad hoc reviewer, Journal of Marketing (1999-2000)


Reviewer, Academy of Marketing Science Conference (2002-2003)


Reviewer, Marketing and Public Policy Conference (2001-2003)

Reviewer, Southern Marketing Association Conference (2001-2003) 

Reviewer, Association for Consumer Research Conference (2001-2003)


Reviewer, Consumer Behavior Track, Marketing Science Conference (2000-2002)

Reviewer, Advertising Track, American Marketing Association Summer 

  Educators’ Conference (2000-2002)

Reviewer, Consumer Behavior Track, American Marketing Association Summer 

  Educators’ Conference (2000)

Reviewer, Public Policy Track, American Marketing Association Summer 

  Educators’ Conference (2000)

 
  To professional organizations:


  Member, Association for Consumer Research (1997-present)


  Member, Academy of Marketing Science (2004-present) 



  Member, Society for Case Research (1999-present) 
Industry Coordinator, AMA Consumer Behavior Special Interest Group (2000-

  2001)


Membership Coordinator, AMA Doctoral Student Special Interest Group (1998-

  1999)

Member, American Marketing Association (1994-2003)

Member, Society for Consumer Psychology (1996-1999)

Reporter, The SCP Communicator (1996-1997)
Member, Omicron Delta Epsilon Honorary Society, Economics (1994-present)

Service to the University:
  To Winthrop University:
Committee member, Bachelor of Science in Information Design, Program Planning  

  (2004-2005) 
Freshman Faculty Mentor (2005)

Teaching Squares (2005)

Committee member, Mass Communication, Faculty Search (2005)

Committee member, Library Liaison, Management/Marketing Department (2004-

  2005)

Committee member, Integrated Marketing Communication Curriculum and 
 

  Admissions (2004-2005)

Committee member, Health Services Management Faculty Search (2004-2005)

Committee member, College of Business Assessment, Curriculum Content and   

  Evaluation (2004-2005) 

High School Student Recruitment Phonathon (2005)

Panel Member, “Surviving the First Year,” Winthrop University New Faculty   

  Orientation (2005)

Speaker, “On the Importance of Field Based Learning,” Association for Women in 

  Communication (2005)

Speaker, "Careers in Marketing," American Marketing Association (2004)

Speaker, "Career Path to the Top," Association for Women in Communication, 

  (2004)


Co-secretary, Management/Marketing Department (2004-2005)

  To the University of North Carolina at Charlotte:


Lecturer, Business Honors Program, “How to Write Survey Questions” (2003)


  To the University of Georgia:

Committee member, Undergraduate Major Enrollment (2002-2004)


Committee member, Graduate Student Admissions (2001-2003)

Committee member, Hiring Spanish/Business Professor in Romance Languages

  (2001)

Committee member, Grade Appeals (2000)


Committee member, Departmental Hiring (1999-2001)

  
  To the University of Nebraska - Lincoln:

Coordinator, Nebraska Doctoral Symposium (1998)

Vice President, Marketing Department Doctoral Student Association (1997-1998)

Assistant Coordinator, Nebraska Doctoral Symposium (1997)


Secretary, Marketing Department Doctoral Student Association (1996-1997)


Honors:


  Winthrop University:

SAA Scholarship Award Winner, Chevrolet Marketing Internship Program (2005) 
   University Curriculum Enhancement and Instructional Improvement Grant (2005) 

University Individual Faculty Research Grant (2005) 

  University of Nebraska - Lincoln:
AMA Sheth Foundation Consortium Fellow, Athens, Georgia (1998)

Marketing Department Award for Excellence in Research (1998)

College of Business Administration Graduate Assistant Teaching Award (1998)
Marketing Department Award for Excellence in Teaching (1997)

University Graduate College Presidential Fellowship (1998)
University Graduate College Ogle Fellowship (1997)
University Graduate College Fling Fellowship (1996)

Gore Master of Business Administration Fellowship (1995)

Master of Business Administration Dean’s List (1994-1995)

University Graduate College Regents Fellowship (1994)

