MKTG 481
Promotions Management
Sections 001 & 002, 3.0 Credit Hours

College of Business Administration

Winthrop University

Fall, 2012
______________________________________________________________________________

Contact:
Instructor: Dr. Cara Peters 

Office: Thurmond 207
Phone: 803-323-4280
E-mail: petersc@winthrop.edu

Hours:

Class hours, Section 001: T, Th 8:00-9:15am; Section 002: T, Th 9:30-10:45am (Thurmond 306)
Office hours: T, Th 10:45-2:45pm

Even if I am not in the office, I am completely available for you almost any time.  I will be happy to meet with you by appointment.  Please email me for a time.  You can also reach me at my home number, 704-701-2838.  

Prerequisite: Marketing 380 – Principles of Marketing 
Course Requirements/Required Text: Shimp, T. (2010), Advertising, Promotion and Other Aspects of Integrated Marketing Communications, 8th Edition, South-Western.
Course Goals:

The course materials and activities are selected and designed to help you to:

1) cultivate a breadth of knowledge related to marketing communication strategies; 

2) learn how to effectively target a particular market using advertising and promotions;

3) develop an in-depth understanding of advertising and promotional strategies and tactics; 
4) understand how to assess the effectiveness of marketing communication strategies; and

5) have knowledge of current issues in advertising and promotions.

Grading System: 
Exams



300 points (3 @ 100 points each)





In-class assignments

20 points (4 @ 5 points each)
Course project
100 points (5/client meeting, 20/design, 25/distribution, 25/event, 25/report)
______________________________________________________________________________
Total
420 points

Scale:

Total Points

 Grade



Performance

	390-420
	A
	Achievement outstanding relative to course requirements

	378-389
	A-
	

	365-377
	B+
	

	346-364
	B
	Achievement significantly above average relative to course requirements

	336-345
	B-
	

	324-335
	C+
	

	307-323

	C
	Achievement that meets course requirements in all respects

	294-306
	C-
	

	281-293
	D+
	

	252-280
	D
	Demonstrated competence in some aspects of the course

	<252
	F
	Work completed but at a level not worthy of credit or did not complete enough work to merit credit


Grading Policy: Grades will be based on the above scale.  All students must complete all the requirements for the exams, in-class assignments, and project components.  Furthermore, it is university policy that all students must attend the final exam with their section.  Permission to attend the exam at another time requires an official notice from the Office of the Registrar. Work, personal plans, job interviews, and travel are not excused absences.  Failure to attend the final exam will result in the lowering of the student’s final course grade by 20 points.  
Also, please note Winthrop University policy does not allow faculty members to provide grade information over the telephone or via email.  Please do not call or email requesting grade information.  Your final grades will be turned in according to the University’s schedule and will be available to you shortly afterward.
Learning Activities Required in the Course: 

Exams--The particular style and content of each of the three exams will be announced in class.  Exams must be taken on the day and time that they are assigned unless you make arrangements with the instructor at least one week in advance.  Failure to take an exam on the scheduled day will result in a grade of zero.  Travel plans, work, another exam, etc. are not legitimate reasons for requesting an alternate exam time.  If you are in an emergency situation, please call and leave me a message on my office phone (803-323-4280).

Course Project: Marketing Communication Campaign for a Client--One component of your grade in this course will be determined by your work on a comprehensive marketing communication campaign.  For a real-world, client you will create and design advertising/promotions, distribute these materials, work at a marketing event, and develop a report analyzing the campaign.  The project will be broken down into the following components:

A. Client meeting

B. Design work
C. Production and distribution of materials

D. Work an event
E. Report analyzing the campaign
Information about the specific client and the campaign objectives will be handed out in class.  In addition, further details about the project components will also be discussed in class.  
In-class assignments—There will also be four in-class assignments of which you will be responsible for completing.  The assignment will consist of interactive exercises related to the chapter material.  The particular style and content of these assignments will be announced in class.   
Attendance Policy: Note that your student catalog states that you are expected to attend class and are responsible for the academic consequences of absence.  I will take attendance at the beginning of class every day.  If you are late for class, it is your responsibility to find me at the end of class time and sign the attendance sheet.  Furthermore, you are responsible for all requirements of the course regardless of absence.  The catalog states: If your absences total more than 25% in any course, you will receive a grade of F.  For this course, 25% equals 7 absences.  Beyond 7 absences, an automatic grade of F will be assigned.  It is the student’s responsibility to be aware of his/her absences because this policy will be enforced.
Student Code of Conduct: As noted in Winthrop University’s Student Code of Conduct: “Responsibility for good conduct rests with students as adult individuals.”  The policy on student academic misconduct is outline in the Student Conduct Code Academic misconduct Policy in the Student Handbook online at http://www2.winthrop.edu/studentaffairs/handbook/StudentHandbook/pdf.  Please note that students are expected to be familiar with the University policy on academic dishonesty which is readily available in the Winthrop University Catalog.  Any infringement of the academic dishonesty policy is a serious concern and will be dealt with accordingly by the instructor.  Such infringement may result in the student being assigned a grade of F for the course or more severe action may be taken.  Such infringement will also be reported to the Office of the Vice President for Student Life as outlined in the University Policy.
Students with Disabilities Policy: Winthrop University is dedicated to providing access to education.  If you have a disability and need classroom accommodations, please contact Gena Smith, Coordinator, Services for Students with Disabilities, at 803-323-3290, as soon as possible.  Once you have your Professor Notification Form, please let me know so that I am aware of your accommodations.

Assessment: There are no assessment requirements for this course.  
Tentative Course Schedule and Syllabus Change Policy: Any necessary deviations from the syllabus or course schedule will be announced in class.  

Tentative Course Schedule

	Date
	Topics Covered/Course Content
	Assigned Readings & Activities

	T 8/21
	Course introduction
	Syllabus

	TH 8/23
	Marketing Communications Overview
	Chapter 1

	T 8/28
	Enhancing Brand Equity
	Chapter 2

	TH 8/30
	Client Meeting
	

	T 9/4
	Product Adoption, Brand Names, Packaging 
	Chapter 3

	TH 9/6
	Segmentation and Targeting
	Chapter 4

	T 9/11
	STP Video
	

	TH 9/13
	Client designs due, 
Develop plan for distribution
	Present to class for review, bring hard copies for client

	T 9/18
	Positioning
	Chapter 5

	TH 9/20
	Review
	

	T 9/25
	Exam 1
	

	TH 9/27
	Project distribution day
	

	T 10/2
	Project distribution day
	

	TH 10/4
	Objective Setting, Budgeting
	Chapter 6

	T 10/9
	Event planning
	

	TH 10/11
	Project event day*
	

	T 10/16
	Sales Promotion Overview
	Chapter 15

	TH 10/18
	Sampling, Couponing
	Chapter 16

	T 10/23
	Premiums, Other Promotions 

	Chapter 17

	TH 10/25
	Project paper due
	Present ideas to class

	T 10/30
	Speaker, Snyder’s - Lance
	

	TH 11/1
	Exam 2
	

	T 11/6
	Election Day (WU is Closed)
	

	TH 11/8
	Client Presentation day
	

	T 11/13
	Creative Advertising
	Chapter 8

	TH 11/15
	Message Appeals, Endorsers
	Chapter 9

	T 11/20
	Public Relations, Word of Mouth
	Chapter 18

	TH 11/22
	Thanksgiving Holiday (WU is Closed)
	

	T 11/27
	Media Planning
	Chapter 11

	TH 11/29
	Media Planning Continued
	Chapter 11

	T 12/6
W 12/5
	Section 001: Final Exam, 8am

Section 002: Final Exam, 8am
	Exam 3



1
4

