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Required Textbook: Managerial Economics, 12th edition. Mark Hirschey, South-Western Cengage Learning 

Prerequisite: Principle of Microeconomics (Econ 215) 

Course Description: 

Managerial Economics is the study of applications of economic principles and methods of analysis to managerial decision making. The course helps explains how economic theory can be applied to real-world business decisions. It considers the external and internal factors that businesses must consider, such as competitor pricing, new product development, government policies, laws, economic environment, internal incentive policies, environmental concerns, international factors, and future product development. This course is designed to provide a compact but comprehensive presentation of current mainstream microeconomic theory using historical and contemporary cases to learn approaches and considerations at the corporate level. 
The course is divided into two sections. The introductory section reviews and expands concepts from Econ 215. The second section focuses on the application of such principles and theories.  

To The Student:

Many students find economics a difficult subject because, unlike some courses, economics cannot be mastered through memorization.  Economics relies on economic theories to explain real world occurrences.  An economic theory attempts to explain the facts by applying a simple logical system of explanation to what appear to be random exogenous economic events.

The successful student will be one who learns that economics is built upon a number of fairly simple and easy-to-understand propositions--these propositions are typically common sense, but they are stated in a language that is unfamiliar to many students. 
Course Goal:

Upon completion of this course, the successful student will have obtained a better understanding of the corporate decision making process. The student will understand the impact that outside factors have on internal decisions, and the impact that internal decision have on profits and thus stock price. 

Grading: 
Cases (Major 15% and Minor 10%)*

25%

Problem Sets




10%

Class Participation (Attendance)

  
15%

Exam 1





25%

Exam 2





25%
Total





100%

This distribution is subject to change. Any changes will be discussed in class.

*The Case Outline is on my webpage.
Grading scale:

Any student enrolled after October 23, 2015 will receive a letter grade A- F. 

90 – 100 
A

88 - 89.9
B+

80 – 87.9
B

78 - 79.9
C+

70 – 77.9
C

68 - 69.9
D+

60 – 67.9
D

59.9 or below  
F

Two exams will be administered in the semester. The exams will cover the topics covered in class up until the time of the exam. The exams will consist of two parts, a theory section and a problem solving section. The theory section will be based on the concepts covered in the book and in class, while, the problem solving section will be based on in-class problems and problem sets. Students are expected to take the exams at the time they are scheduled. Failure to do so will result in a grade of a "0" for the exam. There will not be any make-up exams. The instructor has the right to decline the students request for a make-up exam. In the case of a medical emergency or any other emergency, the student must inform the instructor in advance of his or her absence from the exam. Failure to inform the instructor will result in a 0 grade on the exam regardless of the excuse. Students must have a valid reason for missing an exam. As expected the student must provide sufficient evidence to support his or her absence. 

Assignments for this course must be handed in to the professor before the class, on the day it is due. Students are expected to make a copy of their assignments for studying purposes. Do not e-mail your assignments. Bring them to class. Late homework assignments will not be accepted. It is the student’s responsibility to stay up-to-date on assignments. 

Notes and Assignments:

Throughout the semester summary notes and assignments will be posted on-line at http://faculty.winthrop.edu/pantuoscol/ . Please check this website throughout the week for updates. I will inform you in class when a new assignment is posted. 

Attendance Policy:

Students are allowed two absences on non-exam days. If a student misses a class when an  assignment or case is due, the student will not receive credit for the assignment or case; students who miss assignments or cases cannot make them up. In that event, the student will receive a grade of "0." If the student has a medical excuse he or she can be exempt from the absence, but not from the missed material. Any missed work will receive a zero grade. After the second unexcused absence, each day a student misses will result in a one point reduction in the class participation grade. The maximum number of points you can lose is seven. After the seven points are lost the student is in danger of violating the University Attendance Policy, and may be dropped from the class. The Winthrop University Attendance Policy will be enforced. Students who arrive late for class or leave early from class, without the consent of the professor will be considered absent for the day.  Students who present behavioral problems in class will be considered absent for the day.  Students whose cell phones ring during class will be marked absent for the day. Students who text message in class will lose two points off their final grade each time they are seen texting and marked absent for the day.  It is the student’s responsibility to inform the professor prior to class if they have an emergency situation that requires monitoring.  

Students with Disabilities:
Winthrop University is dedicated to providing access to education.  If you have a disability and require specific accommodations to complete this course, contact Services for Students with Disabilities, at 323-3290.  Once you have your official notice of accommodations from Services for Students with Disabilities, please inform me as early as possible in the semester.
Student Conduct Code:
As noted in the Student Conduct Code:  “Responsibility for good conduct rests with students as adult individuals.”  The policy on student academic misconduct is outlined in

the Student Conduct Code Academic misconduct Policy in the Student Handbook online 

(http://www2.winthrop.edu/studentaffairs/handbook/StudentHandbook.pdf).  

Text Messaging and Accessing Cellular Data Packages:
Students who text message or access cellular data packages in class will lose two points off their final grade each time they are seen performing either of these functions and they are also marked absent for the day. The professor will take the phone until the class is over. If the student is caught a third time, the student is in danger of being dropped from the class. It is the student’s responsibility to inform the professor prior to class if he/she has an emergency situation that requires monitoring. If a phone rings during class the student will be marked absent for the day. 

Lap Top Policy:

Lap tops are discouraged from this class. Students must obtain permission from the professor to use them. 

Professionalism:

The College of Business Administration is preparing students for success in the business world. Behavior that is not appropriate in a place of business is not appropriate in the classroom. No pants hanging down, no hats covering eyes, no hoods, no sunglasses, no text messaging, no head phones, no sleeping, no talking during lectures, quizzes, or exams. The class belongs to all students. Be considerate of others, be engaged but do not dominate the class with excessive comments or questions. All University conduct policies apply as well. Any violation of this behavioral policy will result in an unexcused absence for the day.     

Course Outline:

Nature and Scope of Managerial Economics


Chapter 1
 Case Study: Coca Cola p.19




Economic Optimization





Chapter 2 
 
Case Study: Organovo
Demand and Supply





Chapter 3
  
Case Study: Disney (the move into movies)
Demand Analysis





Chapter 4
 Managerial Applications 15.3, 15.4

 
Case Study: Netflix
Demand Estimation





Chapter 5 
 
Case Study: Starbucks, Kodak
Forecasting/ Regressions – Betas



Chapter 6
 
Case Study: Google 
Mid-Term Exam 

Production Analysis





Chapter 7

 
Case Study: Exxon-Mobil
Cost Analysis and Estimation




Chapter 8

 
 Case Study: Bank of America
Market Performance and Strategy 



Chapter 11

 
Case Study:  Microsoft vs Apple
 Case Study: McDonald’s  (Handling Adversity)
Monopoly and Monopsony




Chapter 12

 Case Study: Wal-Mart

 Case Study: NCAA, NFL, MLB

Monopolistic Competition and Oligopoly


Chapter 13

  Managerial Applications 13.1-4 

Government in the Market Economy



Chapter 19

 Case Study: Too Big to Fail
Final Exam
Cases are subject to change. Some cases will be added, some will be deleted. The final exam is Friday, December 11th  at 11:30 am.

