TABLE 2

Affect Toward Magnet by Origin of Magnet

Origin
Affect Towarids Gift from Bought Gift from Gift from
Magnet Business Educational Primary Group Totals
Negative 2.4% 3.9% 00.0% 5.3% 3.8%
No Affect 34.2 10.8 321 6.4 15.1
Fositive 17.1 34.3 21.4 52.1 36.6
Sentimentai « 00.0 28.6 143 34.0 245
Utility < : 46.3 22.5 32.1 2.1 20.0
Totals 100.0%* 100.0% 100.0% 100.0% 100%
{41) (102) {28} (94) {265)
Chi-Sq —~82.44(p = .000)
TABLE 3
Future of Magnet by Origin of Magnet
Origin
Future of Gift from Bought Gift from Gift from
Magnet Business Educational  Primary Group Totals
DISCARDED 18.2% 9.1% 17.2% 5.5% 9.9%
PASSED 00.0 1.8 3.4 11.9 5.5
SECURED §1.8 89.1 79.3 82.6 84.6
Totals 100.0% " 100.0% 100.0% 100.0% 100%
{(44) (29} {109} {292)

Chi-5g~20.84({p~.002)

(110)

*Siig'nt departures from 100% due to rounding



